In this study if emojis in the application called WhatsApp are used or not in the process of communication by people who are members of X generation is going to be searched out. It is assumed that people who were born in 1965-1979 and regarded as X generation also use new means of communication and the features of the new technologies in their daily life. The sample group of this search has been chosen from a number of foreign language teachers who work in a public high school in Turkey and use the application in their daily lives. By participating to their messaging group, the messages are going to be observed and their content analyze is going to be done. Also data about the usage of emojis in that messaging group during the communication process is going to be gathered and then interpreted. Later a questionnaire is going to be asked to the members of the messaging group to cross check their thoughts about the application and also about the emojis.
Introduction
As a result of the necessity that human beings need to live in a society, the importance of communication cannot be ignored in our lives. Oskay mentions that the important improvements from the time when Homéros lived to the time when Industry Revolution took place happened in transportation and communication field which was depended on mostly transportation are the leading innovations (2014: 29). Since the second half of 19 th century the studies done in the communication field helped communication to become a scientific field. Although the rapid developments in technology are difficult to follow, the convenience they provide in our daily lives and especially the improvements which help us to communicate without the restrictions of time and space made these improvements indispensable for us in daily life.
With the digitalization of media, touch screen devices became part of daily life and this changed the notion of communicating into a different level. The technological devices which we have seen in 20 th century are now being used daily in the 21 st century. In fact, every new device is a new concept that serves to culture industry as well. People are depended on culture industries for images, signs and vocabulary knowledge that they use for interpretation of their social environments and to respond them (Golding & Murdock, 1997: 49) . As people can carry these communication devices in their pockets or bags and with the advance of internet these media devices are not only used for communication but also they are used for different purposes at the same. Mobile phones are indispensable for us now and that is why more applications are being developed for different needs.
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is used by lots of people for different needs during the communication process. In this study, it is going to be searched out if emojis are preferred in the communication process and for which emotions or feelings they are used for by people who were born in the years 1965-1979 and regarded as X generation.
Basic Communication Process
For many reasons people choose to live in a society. We need to communicate for sure to continue our daily lives and to accommodate ourselves to the society that we are living in. So first of all the definition of communication which has an important place in the life of an individual must be given.
The word communication was derived from the Latin word communis (Bektaş, 2013: 98) . There are nearly 200 definitions about communication (Mutlu, 1995: 168) . When we look up the dictionary of Turkish Language Institution, we find two definitions. The first one is explained as; transferring the emotions, thoughts and information to other people with any channel that can be imaginable (Parlatır et. al., 1998 (Parlatır et. al., : 1067 . In the second definition the technical side of communication is explained. The process which is done by using devices like telephone, telegraph, television and radio (Parlatır et. al., 1998 (Parlatır et. al., : 1067 (Parlatır et. al., -1068 ). Yengin points out that we need communication in the first place to continue our lives (2014: 1). Oskay says; communication is the product of human existence and this notion belongs to humans and it changes as far as the life style of humans change (2015: 15).
Although there is a compromise on the words which correspond to communication, there is still no exact compromise on conceptualizing its definition and process (Güngör, 2016: 54) . Up to now a lot of scientists and thinkers have theorized and modeled the communication process. There are relatively many models about this process and this shows us that the changes in the process are still going on. Due to the rapid improvements in technology more and more new channels are being invented and new ways of communication are being used.
Social Communication Network
Before thinking on social communication network first of all the communication network is going to be explained in this part of the study. The cooperation or contact between communication devices is called as communication network (Parlatır et. al., 1998 (Parlatır et. al., : 1068 . If an individual uses one of these communication devices and interacts with other people, it means that he or she is using social communication network. Communication networks are very common in communication because in societies so many people are connected to one or more of them (Mutlu, 1995: 169) . Because of the changes in technology, in today's world, communication itself is also changing and is used in different environments and in different circumstances.
The improvements and changes in computer and mobile technologies also affect the communication process. It is now considered as the restrictions of time and space do not exist anymore. Due to the rapid improvements in the internet technology and the connection of devices via internet networks, the communication process has become faster and easier. Stevenson In the past, in order to socialize, humans need to get together with one or more people in a particular place and then communicate with each other, but today if an individual has a computer or a mobile device that has an internet access, he/she can interact with others without the limitations of time and space. The new media technologies have changed the ways of our participation in social life without the necessity of any special knowledge (Stevenson, 2015: 209) . Communication and social relations also digitalized with the media itself. Users can monitor the content and choose them and at the same time communication has changed from one way into interactive communication (Yengin, 2014: 117) . Throughout interactive communication process people express themselves in digital spaces which are called as social networks and they become digitally socialized while they are sharing posts.
The amazing improvements in mobile phone technologies made them more than just a device which are used only for voice calls. At the end of 90's the mobile phones, either produced in Turkey or imported from other countries, were being sold in the market of Turkey. Though they were called as pocket phones at the same time, in fact they were too thick to carry in a pocket of a trouser. Because they were too thick, some accessories like belt cases, especially for men, were indispensable.
When we compare old mobile phones with today's phones, being thick was not the only negative side of them. If a short comparison is done; in the past mobile phones had small and monochrome screens, they could only be used for voice calls or texting, their menu could be reached with a keypad and also their capacity were limited. But having the ability of communicating without wires made them more popular day by day. Today, mobile phones are lighter and slimmer; they have touch screens which are colorful and bigger, their memory capacity are more extended, they can be used in social networks thanks to their internet connection features and they are like small computers that can be easily carried in pockets.
Mobile phones are also called as smart phones nowadays. In fact, by naming them as smart means, they turned into technological devices which are not only used only for voice calls or texting but also they have many features like taking photographs, recording videos, storing music or documents etc. "The new technologies which are digitalized enabled the communication technology to be used for different purposes" (Özel & Sert, 2015: 7) . With the help of applications which are developed for mobile phones, they can show you the weather forecast, keep track of one's fitness or health, and enable the user to join in social media, follow the news and so on. As Jenkins points out that these features are also examples of 'Media Convergence' at the same time (2016. 17-37). Many people feel themselves restless and uncomfortable if they forget to take their phones with them. Dijk says; "particularly the youth in rich countries cannot even imagine a world without mobile services, internet and Facebook or other social media sites" (2016: 12).
Many applications are made for mobile phones which became inseparable from the communication process in the digital era. Some of these applications are sold in virtual shops like 'playstore' or 'apple store' and some of them can be downloaded for free. WhatsApp is one of these applications that can be downloaded for free. It is also one of the most preferred applications for instant messaging. "WhatsApp was established by ex Yahoo employees Brian Acton and Jan Koum in California, U.S.A" (Güçdemir, 2015: 50) . With the application a user can send text and voice messages, share pictures, videos and files, also can add signs called emojis to the content. The emojis were predated by text-based symbols 'emoticons' which are used to express emotions. The word is formed as combo word from emotion and icon (Harper, 2010) .
Methodology
Emerging technologies also change the ways of communication. In historical process, with the new technological inventions both social and inter personal relations are reshaped (Güçdemir, 2017: 4) . Today people can communicate without any limitation of time and space; of course some countries still do not have the same opportunities though. The main hypothesis of this study is that new communication channels are used by people of X generation. In context of this hypothesis it is also assumed that emojis are also used to express emotions and feeling during communication process. The study is limited with one month time period between 08.04.2017 and 09.05.2017. A questionnaire is given to the messaging group members on 09.05.2017 and that is why no more data is taken into consideration after that day in order not to affect the findings. Because it is thought that after the members had learnt that their message contents have been observed they may change their attitudes and affect the findings.
The author is one of the members of the messaging group and this lets him observe the messages and collect the necessary data. And this is the main reason of choosing the messaging group as a sample for the study. With the author there are nine participants in the group. Six of them are English teachers and three of them are German teachers. The teachers are coded with initial letters of their surnames and names in the analysis section of the study.
The messages and emojis in the messaging group are going to be examined with content analysis method. Because of its appropriateness to the study the content analysis method is preferred. With content analysis method one can quantize and identify the features of a particular text, book or document (Karasar, 1999: 184) . In practice content analysis can be done in two ways depending on
Findings
The messaging group was formed on 06.01.2015 by K.S and nine foreign language teachers involved in the group. The aim of forming the group is mainly to share information about school subjects when the teachers are not together. When the demographic and sociological state questions of the questionnaire are examined, it is seen that the members of the group are between 35 to 59 years old so they can be considered as X generation. Seven members of the group are women and two of them are men. All of them have at least one child. All the members graduated from a university and the faculties which they were graduated from are all related with their profession. They have 15-29 years of professional experience in teaching.
First of all the number of the shared posts and by whom they were shared is going to be determined and shown in the table. The participants are going to be coded with the initial letters of their surnames and names then sequenced alphabetically in the tables formed in the study. Examining the shared posts is going to help to find out if the messaging group is actively used or not. When table 1 is examined, it is seen that 232 messages shared in total. K.M shared the most posts; 78 posts in one month period. But on the other hand T.İ didn't share any posts. Other participants shared 12-30 posts. It is seen that except T.İ every other member uses the messaging application actively in the communication process.
When emoji usage is examined during the one month period, it is seen that 151 emojis were used in the messaging group. In 81 of 232 shared posts just emojis were used to express feelings or thoughts. Other 70 emojis were used with texts in the shared posts. The study is going to continue with the table about emoji numbers and the participants who used them. In the following table which emojis are used and how often they are used is going to be searched out and then it will be seen which emoji is mostly preferred by the members of messaging group. In the table the emojis are going to be sequenced starting with the first emoji used in the communication process and followed by the others and then their frequency is going to be determined. When table 3 is examined, it is seen that 30 different emojis were used in the communication process. In one month time period, the emoji which is in the second place in the table is the most preferred emoji with 58 times repetitions. The icon represents 'face with tears of joy' which was also named the word of the year in 2015 (Liberatore, 2017) .
The second most preferred emoticon is the one which is shown in the 13 th place in table 3 and that is the emoticon which symbolizes 'grinning face', was used 24 times in one month period. It is seen that, in the messaging group when participants want to express their feelings about the content, especially when the content is funny, they prefer using emojis. The following section is going to be related with the participants' thoughts about the application and the emojis. Table 4 is formed with the second part of the questionnaire which was applied to the members of the messaging group on 09.05.2017. In this section, in order to determine the participants' thoughts about the application and the emojis, the numbers of participants are written next to the options. When an overview examination is done, it is seen that the members of the messaging group use the application to share news, funny or interesting occasions and also to share photographs besides it is understood that they hesitate to plan an event or an occasion with the application. All the members of the messaging group are using the application at least more than a year and they also think that it is a useful application. In addition half of the participants mentioned that they also use other similar applications.
In the part which is related with emojis all the participants expressed that they use emojis in the process of communication and also seven of them pointed out that they like receiving emoticons too. Five of the participants expressed that they would be a little bit sad, two of them mentioned that they would be sad and only one of them chose the option that it doesn't matter if the emojis were removed from the application. Two of the participants mentioned that they express their feeling and thoughts well enough with the emojis whereas six of them mentioned that they are not very sure about it.
Conclusion
The communication process is also changing with the emerging technology. Especially in the last 20 years with the development of internet and mobile technologies, the limitation of time and space in the communication process is nearly out of date now. Having a mobile device which has an internet connection, people can communicate and interact with each other whenever they like and wherever they go. Generally technological determinists think that these opportunities help the world turn into a 'global village' and comfort our lives. On the other hand the ones who approach critically to these improvements think that individuals are depended on these technologies more than they need and they behave like volunteer labors while they are producing the content. Last but not least people are living in a society where constant surveillance is part of their life thanks to these technologies. There is no doubt about some of these and other similar comments are true to some extent. But while people are living their daily lives they also try to adapt their selves to these new technologies. Many of them may have their own reasons, particularly the ones who are called digital-born. These teenagers who were born in the digital era cannot even imagine themselves without new media and new technologies. Meanwhile the ones who try to adapt themselves to the requirements of the digital era usually witness these processes because technological developments also cause change in their habits of living styles.
The usage of an application named WhatsApp and whether it is used effectively or not by some people who faced with the application lately in their lives and who are also members of X generation was the main starting point of this study. In this context, the core hypothesis of the study which is new ways of communication are also used by members of X generation is searched out by content analysis method and a questionnaire. To collect the necessary data the shared messages are analyzed and a research is conducted about the icons called emojis. At the end of one month period a questionnaire was given to the members of the messaging group to find out more detailed information about how emojis and the application is used by the participants.
In this study which is limited with one month time period, it is seen that eight of the participants, who are also members of X generation, use the messaging application actively, only one of them did not share any posts during the study. So it can be said that people who are members of X generation adapt themselves to the new ways of communication and they use these technologies in their daily lives. When the questionnaire is examined it is seen that the participants prefer to use emojis and they also like to receive them too. They also usually prefer to use emojis to express their (Liberatore, 2017) . Also this study discovers similar findings about emoji usage.
The overall result of this study can be summarized as people who are members of X generation adapt their selves to the new ways of communication and they use these technologies in their daily lives. Chayko points out "Just as using new technological devices or platforms is usually confusing or clunky at first but becomes easier with time, digital technology tends to be integrated and folded into the everyday life of people in tech-rich communities and societies" (2017: 66). Also the icons which are called as emojis are usually preferred in the communication process while sending messages with the application called WhatsApp. At the same time the emojis which represent laughing are the most preferred ones while expressing feelings and thoughts. These findings show us that when something is practical and available it is preferred by people from different age groups. As it is mentioned at the beginning of the study technologies and applications are being improved and developed day by day. In this context change is something which people often experience in their daily lives. As a proof of this statement a different kind of emoji has been released by Apple Company recently. These new forms of emojis are called as 'animojis'. Mainly, these animated emojis can mirror individual's expressions and even move its mouth when the individual speaks (Molina, 2017) . It is seen that ways of communication is changing with the developing technology so we had better adapt ourselves to it rather than resisting it.
